	📋  PARTNER TEMPLATE — How to use this document:
This is a customisable press release template for Aflatoun partners to issue locally during Global Money Week 2026.
Fields highlighted in RED are placeholders — replace every one before publishing.
Fields in regular text are pre-approved global language. You may keep, adapt or translate them.
Delete this instruction box and all orange instruction notes before sending to media.
Questions? Contact Magdalena Gawlak — magdalena.gawlak@aflatoun.org



FOR IMMEDIATE RELEASE
	✏️  Replace with your actual release date (e.g., “16 March 2026”)


[DATE] March 2026

	✏️  HEADLINE: You may keep this global headline or localise it.
Example: “[Your Organisation] joins Global Money Week 2026 to champion Smart Money Talks for Young People in [Country]”


[YOUR ORGANISATION NAME] joins Global Money Week 2026 to champion “Smart Money Talks” for Young People in [YOUR COUNTRY / REGION]
	✏️  SUBHEADLINE: Optional — keep as-is or tailor to your local context.


As digital finance and AI reshape how young people engage with money, [YOUR ORGANISATION NAME] calls on youth to question, think critically, and build confident financial futures

	✏️  OPENING PARAGRAPH: Replace all red fields. Keep the global context about GMW and Aflatoun.
Tip: Mention a concrete local fact (e.g., number of children reached, name of programme) to make it newsworthy locally.


[YOUR CITY], [YOUR COUNTRY], [DATE] — [YOUR ORGANISATION NAME], a [brief description, e.g., “social and financial education organisation working with children and youth in [country]”], is proud to participate in Global Money Week (GMW) 2026 under the theme “Smart Money Talks by Aflatoun Movement.” Taking place throughout March, the annual global campaign encourages young people to become informed, critical, and confident participants in today’s fast-evolving digital financial world.
About Global Money Week
Global Money Week, organised by the OECD, is a spin-off from Aflatoun Day — an annual celebration and learning event held by Aflatoun’s partner network every March. Since its launch in 2012, GMW’s set of events by OECD has grown into one of the world’s largest financial education campaigns, reaching over 60 million children and young people in 176 countries across 14 editions.
The GMW 2026 theme, “Smart Money Talks,” addresses how developments in digital finance and the way young people interact with financial services online continue to evolve. From the influence of “finfluencers” to the increasing use of Artificial Intelligence, young people need tools to identify reliable financial information and advice.
Smart Money Talks by Aflatoun Movement
This year’s theme spotlights the power of informed financial conversations. GMW 2026 organisers call on young people around the world to:
1. Question before they trust
1. Think critically about financial advice
1. Build confidence in their financial decisions
1. [bookmark: _GoBack]Share knowledge with their communities
	✏️  GLOBAL QUOTE — Keep this quote from Aflatoun’s CEO as-is.
You may add a LOCAL QUOTE from your organisation’s leader immediately after (see placeholder below).


“Global Money Week 2026 celebrates the voices of young people who are learning to navigate an increasingly complex financial landscape. For nearly 20 years, we’ve been committed to empowering the next generation with social and financial education. This year, through Smart Money Talks, we’re amplifying the importance of critical thinking, meaningful conversations about money, and building resilience in the face of digital financial pressures. Young people deserve access to quality financial education that equips them to make informed decisions, challenge misleading information, and create secure financial futures — in every corner of the world.”
— Roeland Monasch, CEO, Aflatoun International

	✏️  LOCAL QUOTE (Recommended): Add a quote from your organisation’s leader here.
Format: “[Quote text].” — [Name], [Title], [Organisation Name]
Delete this box if you choose not to add a local quote.


“[Insert quote from your local spokesperson about the importance of financial education for young people in [your country/region] and your organisation’s commitment to GMW 2026.]”
— [Name], [Title], [Your Organisation Name]

How We Are Getting Involved in GMW 2026
	✏️  ACTIVITIES SECTION: You can adapt this section to reflect what YOUR organisation is actually doing.
Keep only the activities that apply to you. Add any local activities, events or initiatives not listed below.
Delete activities you are not running.



During Global Money Week 2026, [YOUR ORGANISATION NAME] is engaging children and young people across [YOUR COUNTRY / REGION] through a range of activities:
1. Conducting Global, Regional, and Local Activities
We are delivering three engaging activities designed by Aflatoun for different age groups available in both high- and low-tech formats, and offered in six languages: English, Spanish, French, Arabic, Portuguese, and Russian: My Money Talks, Comics Talk Money, and Debate: Smart Money Talks. We also organise regional and local initiatives: competitions, challenges, and meetings where kids, youth, and educators work together and discuss topics related to Smart Money. [Optional: add detail on how many children/educators, locations, dates, etc.]
	✏️  Add your specific numbers, locations, and dates where shown in red above.



2. Joining Global & Regional Calls and Discussions
Our team is participating in Aflatoun’s global and regional online events throughout the campaign week, connecting with the global Aflatoun community to exchange ideas on financial education and the Smart Money Talks theme. [Optional: mention if you are presenting, hosting a regional call, etc.]

3. Sharing Stories with #VoicesFrom Global Campaign
We are contributing to Aflatoun’s #VoicesFrom campaign by sharing videos, photos, and testimonials from our learners and educators to showcase the real-world impact of the Aflatoun movement. [Optional: describe a specific story or highlight you plan to share.]

4. Spreading the Word on Social Media
Aflatoun has boosted this year’s campaign, and everyone can join and tag by following [your social media handles] and Aflatoun International on social media using the official campaign hashtags:
#GMW2026  #AflatounInternational  #GlobalMoneyWeek2026  #AflatounDay2026  #SmartMoneyTalks  #LearnShareEmpower
	✏️  OPTIONAL — Add any additional local events, competitions or initiatives below.
Example: “On [date], we hosted a Smart Money Talks debate competition for [X] students at [School Name] in [City].”
Delete this section if not applicable.


5. Local Initiatives
[Describe any additional local events, competitions, community engagement activities or partnerships relevant to your context.]

About [YOUR ORGANISATION NAME]
	✏️  Replace this section with your own organisation’s boilerplate “About” text.
Keep it to 3–4 sentences covering: who you are, your mission, your reach, and your website.



[YOUR ORGANISATION NAME] is a [type of organisation, e.g., “non-profit / NGO / educational institution”] based in [City, Country]. [Describe your mission and work with children and young people in 1–2 sentences.] As a proud member of the Aflatoun movement, we deliver social and financial education programmes that build lifelong skills for [number or description of beneficiaries]. Learn more at [your website].
About Aflatoun International
Aflatoun International is a global non-profit organisation headquartered in Amsterdam, the Netherlands, and Nairobi, Kenya. For nearly 20 years, Aflatoun has been pioneering social and financial education for children and young people. Through its network of over 400 partners in more than 100 countries, Aflatoun reaches millions of young people each year with its Financial Literacy programmes designed to build confidence, critical thinking, and lifelong financial resilience.
Learn more at www.aflatoun.org and gmw.aflatoun.org.

Media Contact
	✏️  Replace with your local media contact. You may also include Aflatoun’s contact details as a secondary contact.



[Contact Name]
[Title], [Your Organisation Name]
Email: [email address]
Phone: [phone number]
Website: [your website]
Global Media Contact:
Magdalena Gawlak,
Aflatoun Communications Manager
magdalena.gawlak@aflatoun.org 
###

	✅  PRE-PUBLISH CHECKLIST — Before sending this press release:
  ☐  All red placeholder fields have been replaced
  ☐  Local quote has been added (or removed)
  ☐  Activity details (dates, locations, numbers) are accurate
  ☐  About [Your Organisation] section reflects your own boilerplate
  ☐  Media contact details are correct and up to date
  ☐  All orange instruction boxes have been deleted
  ☐  Document has been proofread and approved
  ☐  Send a copy to magdalena.gawlak@aflatoun.org once published



